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1 45m attendances between 2013-2016

Overview
Creative People and Places is about o
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www.creativepeopleplaces.org.uk



Creative People and Places

Developed by Arts Council England,
there are 21 independent projects
located in areas of low arts
engagement.,

An action research programme,
Creative People and Places aims
to increase people's engagement
in the arts in these areas and
share its learning widely.

www.creativepeopleplaces.org.uk
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What did we do? ACTIVITIES

v 53,636 hours of events across
all art forms

v 80% of our events were participatory
v 83% events took place in local

Participatory elements to
our events T

v More than 800 partners including
non-arts partners

Eve n tS i n eve ryd ay Ve n u eS (voluntary, cumpub\ic and business sectors)

Wide range of partners

i S

Involving people in a
range of ways

www.creativepeopleplaces.org.uk
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